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TERMINI

Socialo mediju marketings (SMM) - e-komercija forma, kura ka
tirdzniecibas, reklamas, komunikacijas kanals tiek izmantoti

socialie mediji (Instagram, Facebook, TikTok u.c.).

Satura marketings (SM) - marketinga forma, kura galvenais fokuss ir
radit, publicét un izplatit konkrétai auditorijai saturu(socialos tilos,
e-gramatas, raidieraksti, blogi, attéli, raksti, e-pasti). Satura

izplatisanas kanali un veidi var bat dazadi.




SOCIALO MEDIJU LIETOSANAS PARSKATS

HEADLINES FOR SOCAL MEDIA ADOPTION AND USE (NOTE USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS)

Socialo mediju Ceturkspna SM  Gada SM lietotaju Videji SM
Poqe —ee 4l . - . ) . c - - . . AVERAGE NUMBER OF SOCIAL
lietotaji lietotaju pieaugums | pieaugums ;s patéretais laiks  paoRMS USED EACH MONTH

=

+10.1% 2H 27M /.9

4.62

BILLION +77 MILLION +424 MILLION +1.4% (+2M)
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SOCIALO MEDIJU
MARKETINGA MERKI

Uznemuma atpazistamiba

Kopienas veidoSana - attiecibu veidoSana
NovirziSana uz majaslapu (Sales Funnel)

Jauni pirkumi(veikala iespéja)

Palielinat ienémumus (registrésSanos, pardosanu)

Social Listening - klausities ko par JUMS runa

ODOOOOOB

P2P - auditorijas radits saturs




Atpazistamibas veicinasana -blogi, video, socialie mediji, influenceri,

giveaway, maksas reklamas.

Aktivitates, kas veicina uznémuma atpazistamibu - iegit sekotaju

Potencialie klienti (uzticamibas veicinasana) - izméginajumi, vebinari, bezmaksas
lejupielades, 1pasas piekluves (pieméram Facebook grupam).

Apmeklétaju pavéersana klientos - uzticamibas veidosana, dalisanas zinasanas.

Klienti - pérc tagad, e-pasta marketings, speciali piedavajumi(laika

ierobezoti, skaita ierobezoti), komplekti, pre-orders (agrie putnini).



POPULARAKAS SOCIALO MEDIJU PLATFORMAS

PERCENTAGE OF INTERNET USERS WHO SAY THAT EACH OPFTION 5 THEIR "FAVOURITE" SOCIAL MEDIA PLATFORM

JAN
2022
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» Popularakas platformas sieviesu vidi  Popularakas platformas viriesu vidi

SOCIAL AGE AGE AGE AGE AGE SOCIAL AGE AGE AGE AGE AGE

PLATFORM 16-24 25-34 35-44 45-54  55-64 PLATFORM 16-24 25-34  35-44 45-54 55-64

WHATSAPP 12.0% 14.0% 15.1% 17.2% 20.4% WHATSAPP 14.5% 15.7% 16.9% 19.3% 19.6%
INSTAGRAM 25.6% 17.8% 12.7% 7.9% 6.5% INSTAGRAM 22.8% 13.8% 8.7 % 6.3% 4.2%
FACEBOOK 7.3% 13.0% 15.7% 18.0% 19.2% FACEBOOK 11.1% 15.9% 17.7% 17.9% 18.9%
WECHAT B.S5% 12.9% 14.5% 13.0% 8.7% WECHAT 7.5% 12.0% 14.2% 12.1% 10.9%
DOUYIN 4.1% 3.5% 5.8% 4.6% 3.6% DOUYIN 4.1% 5.6% 6.3% 3.1% 4.2%
TIKTOK 8.9% 2.2% 3.8% 3.3% 1.5% TIKTOK 3. 4% 3.5% 2.7% 2.9% 1.5%
TWITTER 48% 2.6% 2.3% 2.1% 1.9% TWITTER 3. 7% 3.6% 3.4% 3.5% 3.1%
FB MESSENGER 2.1% 2.5% 2.7% 2.7% 3.7% FB MESSENGER 2.1% 27% 2.6% 2.6% 3.0%
TELEGRAM 1.4% 1.4% 1.4% 1.0% 1.2% TELEGRAM 3.1% 2.7% 2.3% 1.9% 1.7%
UNE 0.9% 1.3% 2.4% 28% 4 4% LINE 1.0% 1.2% 1.9% 2. % 3.8%
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FACEBOOK

e Sazina
e Gimenei draudzigs

e Zina/video

e Maksas reklama

e Slegtas kopienas

e Vietéjais tirgus Demografija
e Attiecibu veidosana @ 2.9 mljrd. lietotaji
e E-veikals 25.-34. gadi

Viriesi 56.6%

Sievietes 43.4%

OO

98,5% lieto mobilajas ierices




INSTAGRAM

e Sazina
e |zklaidejoss saturs

e Zinas, video, live

e Vienkarss un érti lietojams
e E-veikals

e Organiska sasniedzamiba Demografija
() 2mljrd. lietotai

e Influenceri

25.-34. gadi (31,5%); 18.-24. gadi (30,1%)
Viriesi 50,7%

Sievietes 49,3%

OO

Lieto telefona (ir pieejama PC versija)




TWITTER

e |zklaidejoss saturs
e Zinas

e Diskusijas

e Klientu serviss

e Reklamas (virieSiem)
Demografija

436 milj. lietotaji
25.-34. gadi (38,5%); 35.-49. gadi (20,7%)

Viriesi 70,4%

OO0

Sievietes 29.6%




TIKTOK

e |zklaidejoss saturs
e Video saturs

e Live tieSraides

e Influenceri

e Seériju saturs
Demografija

e DRIZUMA Iidz 10 min. gari video

(») 1,2 mljrd. lietotaji
(v) 18.-24. gadi (43,7%; + nepilngadigie)
(v) Viriesi 43%

@ Sievietes 57%




LINKEDIN

e Profesionali
e Atteli/video

e Gara formata saturs

* B2B

e |espéja atrast darbiniekus
Demografija

e Organiska sasniedzamiba

(~) 738 milj. (690 milj. profesionali)
25.-34. gadi (59.1%)
Viriesi 56.9%

Sievietes 43.1%

OO

96% izmanto B2B



https://writersblocklive.com/blog/linkedin-statistics/#stat5
https://www.statista.com/statistics/933964/distribution-of-users-on-linkedin-worldwide-gender/
https://www.statista.com/statistics/933964/distribution-of-users-on-linkedin-worldwide-gender/
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SATURA MARKETINGA
MERKIS NAV PARDOT!

Satura marketinga mérkis ir radit atpazistamibu, komuniceét, veidot

attiecibas, lai ar panaktu sev vélamo rezultatu - pirkumu.

PRODUKTS PROBLEMAS RISINAJUMS




Pardosana

Uzticamibas veicinasana 10%
20%

Atpazistamibas veicinasana
70%



SMM UN SM MUST

Izglito, iedvesmo, izklaidé Regqularitate

Kvalitate nevis kvantitate
Kvalitativi atteli

Kvalitativa un kvalitativi sniegta
informacija

Zinat savu mérkauditoriju 0 ‘I' °

Cilveciba, draudziba,

autentiskums Auditorijas radits saturs




SMM UN SM MUST

CTA (aicinat uz darbibu)

07. Video saturs Jautat

Live, Reels, Video

Atbildet
Sadarbibas Analitika
Ar satura veidotajiem Zinu publicé$ana "pareiza laika"
Ar lidzigiem Rezultatu analize

AtbilstosSi trendi Teste, teste, teste




AUDITORIJAS RADITS SATURS
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Join Grace from our
ueyDacus - 'Brando’ (Official Music Video) _ Reverse Selfie film.

' ' : 4 ' Swipe up to pledge
#NoDigitalDistortion
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View shop
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1,233 likes

tentsile With perfect weather all across the Sun Belt,
there's never been a better time to escape to the
southern United States.

Where are you adventuring this summer? Repito dove... ] V

PC: @stephenliebsch camping out at Big Pine Lake in
California g



ZINAT SAVU MERKAUDITORIJU

© e Carta
4. 12,837 followers
Promoted
® Take what As a CEO, you need to focus on your business.
» YOU need: So we came up with a way to keep your cap table

up to date, automatically.
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= fixes cap tables

data and trends
remote sales tips
remote marketing tips
thought leadership
business how-tos
virtual event strategy
online GTM strategy

View more on Instagram

CQ G N

872 likes Carta, built for CEOs to Learn more
Add a comment... Simplify equity management




VIDEO SATURS - LIVE, REELS, VIDEO

@Hantsui’t& 8ge L
= Reach ngh Quallty Users 3 @hoosuite

Taboola - Shafe To celebrate #InternationalDogDay we wanted to

share this video of our #HootDogs % We miss
seeing them around the office a little extra today.

Share pics of your pup(s) in the replies! k3§

#HootsuiteLife
BUSINESS

INSIDER
and on Moaday, he surpassed the entire

CARIPAEN N VOLer CONLacTs

Walch on Twitter

“The day before the election, e made contact
with 464 people.” she said. i
and talked abouyt °,

FROM THE

Extreme Person? Dominican rtpuhllr. s

the place for Your next vacation 7:23 PM - Aug 26, 2021 ®

) 38 O Reply & Copylink

Read 5 replies

0 Facebook Watch




IZGLITO, IEDVESMO, IZKLAIDE, INFORME

hat flaver of MoonPie

do you want?

Chocolate | don't want to do this
Alkhhh
Fimw
Naope Fine
No
Fruit? | AHHHHH
This st funny
I'm listenang
No
Youl're nat
WYONg
Red CaTamet Sure. Fine
Yes
Yellow Please just lel this be over NO.

Don't care




[ZGLITO, IEDVESMO, IZKLAIDE, INFORME (2)

Getty is Celebrating 25 Years £ ,
@GettyMuseum

We challenge you to recreate a work of art
with objects (and people) in your home.

Y Choose your favorite artwork

Y Find three things lying around your
house

4 Recreate the artwork with those items

And share with us.

4:09 PM - Mar 25, 2020

m Read the full conversation on Twitter



CTA (AICINAT UZ DARBIBU)

. . Optimizel
Domino's Pizza & s f9 _c.-i=.-.....--.:;. yg
@ i :
¢ @dominos Are you making these product development mistakes? Get your copy to

learn the top 3 product development pitfalls and how to avoid them.

Make your pick!

Stuffed Cheesy or Parmesan
Bread Bread Bites

6:16 PM - Aug 4, 2021

O 562 O Reply (& Copy link

OF TIMIZELY.COM
The Experimentation Guide for Product Learn More
Development Teams

Read 130 replies



CILVECIBA, DRAUDZIBA, AUTENTISKUMS

© m°

u'ndkan.ndstrmgtheese
L Evndkedndheere

Ore minute you'ne young and
carefree and another you're reading
nan siip sock reviews on Amazan,

gettyv e ﬂ

Viesw more on Insiagram

#ShowUs 0Qn 8

6,115 likes

ngth in our scars all skin is beautiful proud of the skin we’ B 5

Why Dove's new #ShowUs campaign is groundbreaking for women in media

Dove is on a mission to change all of that. Their innovative (and frankly, pretty genius) #5howlUs Project is tackling the lack of
representation of different body types in the media from the inside out.

B 'MAGE.le ' May 21, 2019



SATURA
MARKETINGA

STRATEGIJA
REZULTATU -

ANALIZE _S ATU

MARKETI
CIKLS

SATURA SATURA
[ZPLATISANA UN VEIDOSANA
REKLAMESANA

SATURA
PLANOSANA




()1 Svarigakais:

MARKETINGA
STRATEGIJA

KO -vélos pateikt, nodot, sasniegt, panakt

CAUR KO - kanali

KADA VEIDA - balss, identitate, zimols

CIK - budzets

AR KO - ka meéerisim rezultatus

OOOOO
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SATURA
PLANOSANA

O ©OOOOO

Svarigakais:

"Content Pillars" satura galvenas témas
Kanali - kuros izplatam

Satura veidi - video, attéli, grafika, u.t.t.
Biezums - katram kanalam

Satura plans (nedélai, ménesim, lielakiem
projektiem - ilgakam periodam)

Riki - veidoS$anai, planoS$anai



Content Pillars
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Dabigas kosmetikas razosana

TAVA @ ZIME

SEE=EzEssEEe
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O 3 Svarigakais:

SATURA .
VEIDOSANA

u.t.t..

Informacija - literatdra, majaslapas u.t.t.
Personigas spéjas un zinasanas
Platformas, programmas un tehnika veidosSanai

Vizuala identitate - krasas, fonti, u.t.t.

Otrreizéja izmanto$ana - saturs, kuram varam

OOOOO ©

mainit formu



KADU SATURU VEIDOT?

Atbilstosu auditorijai
Atbilstosi ideala klienta profilam, ievérojot

vecumam, dzimumam, interesem atbilstosu

saturu, noforméjumu un pasniegsSanas veidu.

Evergreen - "muzzalu”
Utilitaru -
parstradajamu saturu

Saturs, kas nenoveco un kuru var parstradat

vairakas reizes dazados formatos.

Aktualu

AtbilstoSu pasaules situacijai, svétkiem,

notikumiem, pielagoties.

Produkts/pakalpojums
darbiba

Redzet realu produktu, ka tas darbojas, ka
izskatas, kadu labumu tas dod.
Seit lieliksi noder auditorijas radits saturs vai

sadarbibas ar satura veidotajiem.

Auditorijas vajadzibas

Vérot, kadas ir auditorijas aktualas

vajadzibas, problémas, kas vairak interese.

Cilveks cilvekam

Kadu laiku produkta reklama var stradat, bet
cilveks pérk no cilveka.
Digitalaja vidé viegli slepties, bet tas

neveicina uzticamibu.



SATURA MARKETINGA FORMAS

Blogi @ "Checlists”

E-gramatas Petijumi/zinatniskie raksti

Sagataves/veidnes Auditorijas veidots saturs

Infografiki Socialo tiklu saturs

Video Digitalie kuponi

Raidieraksti/Audio Testi/spéles

ODOOOOOOO
OOOOOOOO

Celvezi E-pasta zinojumi
Vebinari Intervijas
Prezentacija u.c.



@ adjust.com &
Apmaksata reklama - Gy Netﬂl)( Canada Q

Learn how you can invest in proven best practices to significantly grow your quality user base, @Netf“x CA

In lieu of a meeting, a few of us are going to spend the
next hour recommending what you should watch tonight.
Tell us what task you're avoiding and we'll give you a
recommendation ok GO

ADJUST

Scaling your App
to 1M Users

A Guide

1:21 PM - Apr 2, 2020 - Twitter Web App

ADJUST

109 Retweets 1.3K Likes
Scaling your app

to 1 million users:
Q )

The ultimate guide

Part 1: App stofe oplimization
Molly Turner @molly_turner_ - Apr 2
Replying to @Netflix_CA
I'm avoiding my homework cause University is sadly still a thing

O 2 (A Q 19 q

Netflix Canada & @Netflix CA - Apr 2
all 6 seasons of Community, which was just added

ADIUST.COM

Scaling your App to 1M Users - A Guide Lejupieladet O 4 1 4 ) 191

Scaling your App to TM Users - A Guide

Adjust - bezmaksas lejupieladéjams gids Netflix - satura marketings Twitter platforma




WARBY PARKER EYEGLASSES SUNGLASSES LOCATIONS

The dog days of summer

o] | Hootsuite's Game of Social Thrones

IT'S HOT. IT'S HUMID. OUR MODELS ARE OVER IT.

It's time to bring in some new talent.

Meet the dogs of Warby Parker

Watch on  [EBYouTube

Hootsuit''s Game of Social Thrones - viena platform, ka sadarbojas ar
paréejam

Lolly, Aelumson (n fet Black Mitls Cheeseburger, Heaglan it Himidlayan Salf

Warby Parker - e-pasta marketinga
kampana, kas piedava saules brilles ar1
suniem



Your top genres were Your top genres were

You listened to .
87 gen res this - Shoegaze

year, including
44 new ones.

#3
Latin Jazz

#4
Samba Reggae

#5
Afghan Pop

@ Share this story

Spotify Wrapped - interaktivs apkopojums par klausitaja gada dziemsam, pavadito laiku platforma u.t.t.




Infographics are

AND EXTREMELY
EASY TO DIGEST FUN TO SHARE ENGAGING

After all, you've been reading this for

1 minute, 13 seconds

It's no wonder that infographics have been so successful.

©

neomam.com
## Build Setup

Why your Brain Craves Infographics
by NeoMam Studios - infografiks par to, kapéc infografiki ir labi



EVERGREEN*
MUZZALS SATURS

() Padomi

@ Atsauksmes

@ "How to" video, zinas, raksti

@ Video qgidi

@ Gara zina, kas pasniegta saraksta forma

(Listicles).

*Saturs, kas nenoveco, nezaudeée aktualitati un
vertibu




UTILITARS SATURS

Satura atkartota izmantosSana

Instagram

Instagram 4-6 nedélas Reel

karusela zina

Instagram
,\ stasti
(storie)

Instagram \ >4I'
zina



-5 socialo tiklu 2-31sie video 2 e-pasta

(Reels, TikTok) . . .
zinas zinojumi
Zina
(Instagram, Facebook)
Stasti Raidieraksts
asti (Spotify, Apple -Podcasts)
(Stories)
Bloga raksts
| LIVE saruna J
Zina
(karuselis) Zina
(Instagram, Facebook)
Buklets, zinu lapa,
- e-gramata Zina
INA .
st Facebook) , (karuselis)
nstagram, Faceboo Citas platformas Garie video

(Pintrest, Twitter, u.c.)

(YouTube, Instagram Stasti
Facebook) .
Reel N\ >, (Stories)



TEKSTU RAKSTISANA

@ Sobrit labakus rezultatus uzrada garaki teksti
Sadalits rindkopas (struktira)

Simboli (max. 3)

Tonis (ka runa - vélams uzrunat vienu)
Pievienota vertiba

Nobeidz ar CTA, jeb skaidru aicinajumu uz

darbibu.

Vardus var aizstat ar #

Vizualais noforméjums

OO OOOOO




Sausas, sasprégajusas un raupjas adas galvenais célonis
ir mitruma un lipidu [imena izmainas epiderma (adas
aréjais slanis), ko visbiezak novéro uz rokam, elkoniem,

ﬁ kaju apaksstilbiem, pedam, ka ari uz sejas adas..........

GALVENAIS ZINOJUMS Pasakumi, kas palidzés novérst sausas, sasprégajusas
un raupjas adas veidosanos

e NodroSiniet regularu kermena adas mitrinasanu,
1pasi, uz tam kermena dalam, kuram ir tieksme uz
sausumu, raupjumu un saspregat

NOBEIGUMS-CTA e Dzeriet pietiekoSi daudz tdens, lai uzturétu
atbilstosu mitruma limeni ada

. ooooooo
k Ar misu raditajiem produktiem, kas ...... vari iepazities
apmeklejot misu majaslapu



SADARBIBAS
(INFLUENCERI, B2B)

Influenceri = digitala satura autori
Kopéjas vertibas - izvéle

Uzruna - piedavajums uz sadarbibu, pamatojums
(kapéc izvéléjas)

Nosacijumi(meérkis, veids, samaksa, laiks, kopéjais
véstijums, ari #reklama, #apmaksats, #sponsorets,

u.c.)

Realizacija

Rezultati

OO © 06




SATURS SOCIALAJOS
TIKLOS




INSTAGRAM

[

RADISANA

T AMA

@ﬂme {ava @l Z_‘_ M E
BLOGS+
SATURS CANVA
=-Q (> .‘ ELEMENTU MEKESANA :
NEDELAS B
APRAKSTS- . —— -
K A RU S E L I S ' _\ - ZOT Tt:j:e:(:f;:jﬂ ;i'r;stal ::NVBelementumekIeﬁanamtE__ :
e Zinas (Posts) - attéls, e Stasti (Stories) e Isa satura video (Reel)
video, karuselis, - dazadas e Gara satura video (Video)
Shoppable "uzlimes" - link, e TieSraides (Live)

tag, poll, quiz,
reminder u.c.



FACEBOOK

e Zinas (Posts) - attels, teksts

) : Latvijas Dabas fonds eee X

=% Sponsored - &

Kur pukites un bitites dara TO? Dabiskajas plavas!
Uzdavini Valentina diena kvadratmetru ar ziedéSanu un

e Stasti (Stories) R .
e Saites (Links) "
e Jautajumi (Questions)

e |sa satura video (Reel)

e Gara satura video (Video)

e TieSraides (Live un Live Audio Rooms)

e Pasakumi (Events)

e lespéja pievieot raidierakstus (Podcasts)  ocumeorn
Davini dabiskas plavas kvadratmetru!

Perc davanu un atbalsti plavas



TIKTOK

Q Search GIFs

Stickers

e |sa satura video

e TieSraides (Live)

e Drizuma planots 10 min. video

saturs ST

21:58 02/18 12-23 (=)

oo had X

12/29 18/02 18:20




h'

AUDITORIJAS IESAISTE \

() Patik (Like)

Dalities (Share)
Komentét (Comment)
Saglabat (Save)
Zinas (DM's)
Pieminets (Tag)

Saites klikSki (uz majas lapu, u.c.)

OOOOOOO

Stastu (Stories) uzlimes




g dobelesdzirnavnieks

g dobelesdzirnavnieks

jf & be|e

" DOBELES DZIRNAVNIEKS

©QVv A
o Q V N 39 likes

34 likes dobelesdzirnavnieks UZMINI un ieraksti komentara, kurs

dobelesdzirnavnieks sk Oktobra sakuma atziméjam #Dobelesdzirnavnieks pastas veids paslepies aiz
trikstoSajiem burtiem. 99 Varam pateikt prieks3, ka... more

Starptautisko putras dienu @ un aicinajam ikvienu
nedaudz padomat un dalities ar variantiem, ka varétu devet View all 13 comments



Q Search

© LOCATION ADD YOURS

ED -0 o

TABLETE | TELEFONS

COUNTDOWN




e . : eee X
f\\ Dobeles dzirnavnieks x Create Post POS-t

27 m-§

Balso ar emocijzimi, kura no #Dobelesdzirnavnieks

putram ir Tava iecienitaka? <&

| JERAUDUT
o L\, PRODUKTS

My favorite coloris A

]

1 Comment &2

05 Like (J Comment > Share




Charlie Bilello @ @charliebilello - May 25 oo CTEN0

15 June - €

It you had to pick one, which could you live without having? Are you as exciled as we are? Crello is now officialy launched! Hurry 1o be
the first one to use it! hitps://crello.com/home V]
17% Amazon Prime Y, 7
crello
13% Neiflix -
] e,
@
il DES(IGﬂl -
7,086 votes « Final results

)

® WELCOME [fﬂ BOARD!
Q) 56 e O 1e ©) ©)

-? =) -»
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SATURA
[ZPLATISANA UN
REKLAMESANA

merisana



Website

v [ caTEGORES FEATURES CONTACT

Web Design

Responsive web site design on Popular content

management Systems

@ Kanali kuros izplatam
Socialie tikli
Majaslapa/blogs
@ Organiska sasniedzamiba
DarboSanas atbilstosSi, lai sasniegtu vairak
Majaslapa/blogs
@ Maksas reklama

Google

Socialie tikli




ORGANISKA
SASNIEDZAMIBA

Organiska sasniedzamiba ir
sasniegta auditorija (skaits), kas

redzejusi neapmaksatu saturu.




MAKSAS REKLAMA - IG/FB

FEED ADS (FOTO,
KARUSELI, VIDEO) VAI
STORIE ADS

IG UN FB REKLAMAS
VEIDOT CAUR FACEBOOK
ADS MANAGER

VAR REKLAMET MAJASLAPU.
LABAK REKLAMET UN AICINAM

IG LETAKA IR STORIES ADS
SEKOT

MERKAUDITORIJA, UZ KURU

SATURS/PIEDAVAJUMS,
STRADA

KAS STRADA




REKLAMAS
TESTESANA

5 vizuali

A/B Testing

5
oX5 metode demografiskie

parametri

@ SN
§\>\\) 2-5 EUR uz
\\‘\6 katru

/4



: 5 Svarigakais:

() Anaritikas riki - 1G (100+), FB, Google

REZULTATU @ 22::1);:;? no sadarbibas partneriem
ANALIZE (influenceriem u.c.)




ANALIZE

©

© 60O 00

Kads saturs/reklama strada - kam ir lielaka

auditorijas iesaiste

Kadas ir profila apmekléjums

Kads ir majaslapas apmekléjums no SM

Kad (laiki, dienas) saturs uzrada vislabakos

rezultatus

Mérku sasniegSana (sekotdaji, klikski, lapas

apmekléjumi)

U.C.
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~<=—--==-——- SOCIALAS
UZNEMEJDARBIBAS

06.04.2022 | 10:00 | ZOOM

Aktualitates socialas
uznemejdarbibas jomd

REGITA ZEILA | sssiecissisaemessorsoe

ﬂ m ﬂ sia1aB  Starptautiska sadarbiba projektos socidlo
IzglitThas atbalsta birojs pr(}b,emu rlsmﬂjumum

‘""A V'"TERE , SIA “Izglitibas atbalsta birojs”

Glidas Majskola - atbalsts vecakiem un bérniem,
ka alternativa cela uz izglitibas iegisanu

EGITA MATULENA | s sojocu o

- Informécija un pieteikiands:

L AT\.:I 3 J_I\S socl A LAS \ 8 ?éjfffggg ?;;(Egu: https:/fej.uz/SU kompass2
UZNEMEJDARBIBAS . e-pasts: uznemejdarbibo@zrkac.jelgava.lv
ASOCIACIJA www.zrkac.lv

Daliba bez maksas

DIGITALO PRASMJU

0

VIZUALA TELA

UZNEMUMIEM

13.april
10:00-11:30

~ o ) ZEMGALES REGIONA
/( y(?f// I/ KOMPETENCU ATTISTIBAS CENTRS
& 7

EIDOSANA JAUNAUJIEM

Ar ko sakt domajot par uznémuma vizualo télu | Solipa
solim idz vizualajam télam | Vizuala télaizmantosana

Daliba bez maksas | Vietu skaits ierobezots

Informacija un pieteik$anas:
Aizpildot anketu: https://ej.uz/vizuala_tela_veidosana_uznemumam
talr.: 63082101, 63012155,
e-pasts: uznemejdarbiba@zrkac.jelgava.lv
www.zrkac.lv
Zemgales regiona kompetenéu attistibas centrs | Facebook

L o]



= / __ __ o | ZEMGALES REGIONA
/ & 7 Nl KOMPETENCU ATTISTIBAS CENTRS
. %

I . il | .
DINETE
([
. =)
(@
ﬁ) INDIVIDUALAS KONSULTACIJAS UZNEMEJIEM

SOCIALO TIKLU MARKETINGS
IESAGEJIEM

28. APRILI
PLKST. 10:00; 10:30; 11:00; 11:30; 12:00

INDIVIDUALA KONSULTACIJA PAR SOCIALO TIKLU MARKETINGU
UZNEMEJDARBIBAS UZGACEJIEM SOCIALAJOS TIKLOS

KONSULTACIJU NORISE ATKARIGA NO EPIDEMIOLOGISKAS SITUACIJAS VALSTI.

DALIBA BEZ MAKSAS, VIETU SKAITS IEROBEZOTS. PIETEIKSANAS OBLIGATA. ] Eﬁ [=]

Informacija un pieteik$anas:
( (/-)/ ' ej.uz/DIGI_marketings
o talr. 63082101, 63012155,

e-pasts: uznemejdarbiba@zrkac.jelgava.lv
www.zrkac.lv

Gtyaver QB

TIESSAISTES RIKA

CANVA ZMANTOSANA
UZNEMEJDARBIBA

3.Mmaijs
10:00-12:00

Darbs ar Canva (pamatiemanas) | Vizualo materialu
veidosana | Video, majaslapas un citi Canva
izmnantosanas veidi uznéméjdarbiba

Daliba bbez maksas | Vietu skaits ierobezZots

Informacija un pieteikSanas: .
Aizpildot anketu: https://ej.uz/Canva_pamati E"“-IE
talr: 63082101, 63012165, y
e-pasts: uznemejdarbiba@zrkac jelgava.lv !-
www.zrkac.lv —
Zemgales regiona kompetenéu attistibas centrs | Facebook E =



Gundega Fedotova

gundega.fedotova@gmail.com




